Nidhika Loomba

Summary

Data and analytics professional with experience spanning healthcare media, e-commerce and operations, including
extensive work in the U.S. business environment. Combines business strategy, data engineering, digital measurement
and business intelligence to build reliable data foundations and turn complex information into actionable insights.
Proven results in reporting automation, machine learning and analytics implementation, supported by a Master’s in
Business Analytics with a specialization in Data Science from Bentley University.

Core Expertise

Analytics Strategy & KPI Frameworks - Business Intelligence - Web & App Analytics - Data Integration & Reporting
Automation - Data Quality & Governance - Stakeholder Management - Team Leadership

Professional Experience 15+ years

Independent Data & Analytics Consultant Jan 2026 - Present

Provide ongoing consulting services to a U.S.-based healthcare media organization, supporting digital measurement,
reporting and performance analysis.

e  Partner with stakeholders to define KPIs and translate business priorities into reporting requirements across websites,
mobile applications and marketing initiatives.

¢ Develop Sigma dashboards covering audience engagement, content performance, app acquisition and marketing
efficiency.

* Analyze web and app data using Adobe Analytics, Mixpanel and AppsFlyer; collaborate with engineering teams to
validate event tracking and investigate measurement discrepancies.

*  Support data integration and reporting workflows using SQL, Snowflake and APIs, improving access to consistent,
decision-ready information.

*  Document metric definitions, communicate data limitations and translate findings into recommendations for business
stakeholders.

Senior Manager, HealthCentral Corporation Jan 2018 - Present

Business Intelligence (Bl) & Data Engineering

* Independently led companywide analytics initiatives, from implementation to reporting, prior to the establishment of
an analytics team.

¢ Developed a Python-based machine learning algorithm for text analytics, clustering 25,000+ pages and identifying
areas for improvement; this enhanced SEO quality and boosted organic site traffic by 18%, laying the groundwork for
six website migrations and restructuring.

¢ Automated data pipelines and reporting processes by integrating REST APIs to fetch and transform external data
sources using Alteryx, resulting in a 50% reduction in manual data entry and processing time.

¢ Managing and executing client target list matching processes for healthcare professionals (HCPs) to ensure accurate
and up-to-date data for marketing and sales campaigns.

e Supervised the summer internship programs, offering mentorship and guidance to interns, providing professional
development and hands-on learning.

*  Participate in data governance initiatives to ensure data consistency, accuracy, and compliance.

Analytics Implementation & Tag Management

* Lead all aspects of web analytics implementation and manage Adobe Analytics, Adobe Launch and Google Analytics
environments & processes.



*  Collaborated with marketing, analytics, and development teams to gather tag requirements and ensure proper
implementation. Ensure data quality and accuracy by conducting regular audits and debugging of tags and tracking
pixels.

* Partnering with engineers to ensure comprehensive data attribute collection in the data layer, implementing tagging
solutions for data capture, and ensuring data visibility on analytics dashboards.

Reporting and Visualization

¢ Collaborate with cross-functional teams and stakeholders to gather requirements, understand data needs, and
translate them into effective visualization solutions using Tableau, Domo and Sigma

¢ Analyse traffic trends and provide recommendations to leadership for business process improvements such as content
refinement and keyword optimization.

Analyst, SHARKNINJA LLC June 2017 — Dec 2017

Supply Chain Management

e Prepared and presented reports on key performance indicators (KPIs) and trends to senior management to support
strategic planning and decision-making.

¢ Demand forecasting and inventory analysis to optimize stock levels and minimize stockouts.

Manager, CART2INDIA ONLINE PVT LTD Feb 2010 - Jan 2014

Operations Management
¢ Directed comprehensive supply chain and logistics; Supervised & trained a team of 11 members and established
warehouse operations across 4 cities in India and in USA to enhance delivery efficiency.

¢ Conducted root cause analysis and implemented corrective actions to resolve supply chain disruptions and improve
service levels.

e Utilized SQL and PHP tools for data mining to optimize delivery timelines, analyze consumer behavior & provide
insights.

¢ Designed end-to-end customer management systems software; Created processes for order fulfilment and customer
service teams; Streamlined product returns process and maintained detailed routing information to ensure
coordination between delivery times and locations.

Associate, 20NORTH ONLINE PVT LTD July 2009 - Jan 2010

E-commerce Operations

e Directed and coordinated supply chain operations, such as: shipping, receiving, distribution, warehousing, and
logistics.

e Managed Search Engine Optimization using Google Analytics; Conducted analysis, offered recommendations, and
optimized Google AdWords campaigns to enhance sales.

¢ Validated and compiled a customs duty database by gathering information from diverse sources.

Education

Master’s in Business Analytics major: Data Science 2016-17 Bentley
University, Graduate School of Business, Waltham, MA

Bachelor of Science major: Biotechnology 2005-08

St. Joseph’s College of Arts & Science, Bangalore, India



